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Mission 

To market and deliver great products to our customers with exceptional 

service. 

Vision 

To be our customers' most valued and trusted business partner. 

Mission and Vission 

 



Agenda Agenda 

• Sysco Corporation – Sustainability 
& Local 

• Sysco Edmonton’s Current Program 

• New Strategy & National working 
group 

• Tracking and Traceability 



 



• 6th annual report 

• Food Safety, Quality & traceability 

• IPM program 

• GAP certification 

• Audits 

• Local products – great work in the US 

–34 acre Sysco owned land that is a 
cooperative farm (Wisconsin) 

• Operations 

• Community 

 

Sustainability Reports 



• Localized by region 

• Currently on a working group for all of Canada 

– New branding 

– Measurement 

– How we determine local products? 

• COI 

• HHA 

– We have a view into the food supply chain for 
traceability but there is a roadblock on definition 

– Edmonton program is unique because of the cross 
province shipping 

Current Local Program  





 



• Over 1800 items in the program 

–755 Alberta year round items 

• Divided into the time of year they are 
available 

• Divided into 5 categories 

• Definition is always an issue 

• We try to have them self identify 

Focused on Local  



• Alberta Grown 

• Alberta Raised 

• Alberta Made 

• Alberta Business 

• Western Canada 

Five Key Categories 



 



• The background on some of our local 
vendors 

• Crust Craft Example 

–Branding difficulties 

Supplier Story 



 

Esysco Identification of Local 
Products 



• We will be launching a new program 
next spring 

• One identity across the country 

• Media blitz at time of launch 

• Digital messaging of the new strategy 

• Print materials to support 

 

New Strategy across the country 



• Discussing a charitable donation based 
on spend 

• Reward points for purchasing local 

• Looking at launching flag across the 
country 

New program  









• Very difficult 

• Vendors may manufacturer in different 
areas 

• They may using local products 
seasonally 

• Linking of SKUs to purchases 

• Very manual 

Measuring 




